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Welcome to the Holiday/Winter issue of Cherry Creek Now Magazine. We hope you are sitting by 

a fire or at your favorite coffee shop and enjoying this joyous time of year. As we welcome the 

snow and shorter days we also gather for the holidays to celebrate time together and the festivi-

ties of the season. 

We have a great issue for you, filled with fashion, restaurants, design, beauty tips, and winter 

activities. Find out what the best makeup trends are for these winter months whether you are en-

joying outdoor activities or going to a party. Longtime businesses reflect on the benefits of running 

a business in Cherry Creek North. They welcome the new energy as construction gives way to new 

residents and businesses. It’s an exciting time! 

Whether you are new to the neighborhood or not, you know what a special place Cherry Creek 

North is. Our local businesses are what make this a very special community. From Small Business 

Saturday, November 24th, the first annual Winter Fest on Fillmore, December 8th to the Insidewalk 

Sale, January 21-26, there are plenty of enjoyable events that will keep us involved while support-

ing the neighborhood. Visit CherryCreekNorth.com for more detailed information and we’ll see 

you in the Neighborhood! 

                  May Your Holidays be Bright and the New Year be Happy and Healthy

                                             Elizabeth Hamilton, Publisher/Editor

Greetings from Cherry Creek Now Magazine

A Letter from Elizabeth
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“We decided we wanted to 
be in the premier shopping 
district in Denver.”
Amy McCellan, owner of Reverie Living

For decades, Cherry Creek North has been known as Denver’s premier shopping 
and dining district. With charming storefronts and inviting outdoor patios, it  
has always been the go-to place for Denver locals to find unique shopping and 
memorable meals. It wasn’t until the last few years that the 16-block area  
spanning from Steele Street to University Boulevard and 1st to 3rd Avenues, 
evolved into a truly mixed-use district. 

The addition of more office space, residential units and hotel rooms has diversi-

fied the area attracting more companies, employees, residents and tourists. 

One thing remains the same – the area still boasts its small business charm. In 

fact, 70% of retail in Cherry Creek North is locally owned and operated, draw-

ing new customers and new, budding businesses alike.

“We decided we wanted to be in the premier shopping district in Denver,” says 

Amy McCellan, owner of the lifestyle boutique Reverie Living. “We wanted to 

be where there were other small, independent, owner-operated businesses. This 

area is just such a destination for shopping with lots of people who also live 

and work here.” 

Business owners are reaping the benefits of the increased foot traffic in the 

area. Masters Gallery art consultant Sarah Parker said the gallery’s move from 

Greenwood Village to Cherry Creek North has helped boost walk-in traffic and 

exposure to a variety of new clientele.

THERE’S NO PLACE  LIKE
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How Cherry Creek North small businesses are embracing the area’s evolution

“Cherry Creek North has been 
excellent for increasing our daily 
walk-ins and visibility...”
Masters Gallery co-owner Bonnie Zueger and 
art consultant, Sarah Parker.

“We’ve been so lucky that 75% 
of our business is from loyal 
customers ... within 3 miles.”
Marshall Miranda, owner of Bombay Clay Oven

“Cherry Creek North has been excellent for increasing our daily walk-ins and 

visibility, from younger first-time buyers to world-traveling art collectors and 

longtime clients,” Parker says. “The walkability makes the area so accessible, 

we’ve had people that are staying downtown get recommendations to come 

to Cherry Creek to dine and shop.  Now we’re seeing people from all over the 

world enjoying our gallery, it’s exciting.”

While new development is bringing new storefronts, there are still plenty of 

familiar faces.

“We chose to locate in Cherry Creek North 24 years ago when we were walk-

ing around and saw all the families,” says Beth Palent-Saper, co-owner of the 

children’s shoe store, Little Feet. “Now we’re fitting a lot of second generation, so 

a lot of the kids who came to me are now coming to me with their babies. That’s 

really wonderful.”

Marshall Miranda’s restaurant Bombay Clay Oven has been turning out mouth-

watering tikka masala since 1997. “They say restaurants derive 70 percent of 

their revenue within a three-mile radius of their location. We’ve been so lucky 

that 75 percent of our business is from loyal customers.

Businesses like Little Feet and Bombay Clay Oven are more the norm than the 

exception in Cherry Creek North.

THERE’S NO PLACE  LIKE
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THERE’S NO PLACE  LIKE

“This is a thriving and welcoming district,” says Julie Underdahl, president and CEO 

of the Cherry Creek North Business Improvement District. “Patrons are loyal, and 

businesses truly support and value each other here. We see a lot of collaboration.”

For some retailers, collaborating with neighboring businesses is almost as impor-

tant as the location itself. Lisa Tyler has owned Gallerie Rouge and Cherry Creek 

Framing for over 20 years, and oversees the Cherry Creek Arts District, a group of 

galleries in the area that understand the importance of partnerships and community.

“I live and work in this neighborhood, and if there’s one thing I’ve learned about 

framing, it is that the business is very much based on the neighborhood you are in,” 

Tyler says. “At the beginning of this year, The Philadelphia Print Shop moved in to 

the other side of our space. Now this address is a one-stop shop for vintage paper.”

Great neighborhoods also come with a rich history. Over 50 years ago, Lemon Saks 

built and opened Saks Galleries on 2nd Avenue, forever changing the art scene in 

the west. 

“He [Lemon] really wanted a structure that was solely devoted to fine art,” says 

Catherine Saks, the gallery’s current co-owner and daughter-in-law of Lemon Saks. 

“Once complete, this was then the only building between the coasts that was built 

specifically to be an art gallery.”

Today, Cherry Creek North is home to over 250 retailers, many of which host regular 

programming to draw in customers and create a sense of community. Art exhibits, 

yappy hours (dog-friendly happy hours), children’s story time, free wine tastings and 

cooking classes are just a few of the reasons that the area is always brimming  with 

visitors.

“Cherry Creek North has always been a magical place for me,” said Nelson Gie-

secke, owner of Object Design Studio. “When I was a kid, I used to come here to 

visit all of the eclectic shops and galleries. As this area changes and grows, I think it 

will continue to find its own distinct culture. Cherry Creek North pushes me to be 

more creative in the things I want to make.”

In 2017, two of the major building projects in Cherry Creek North were completed 

and in 2018, seven more are projected to be done.

“... the business is very much 
based on the neighborhood 
you are in. ”
Lisa Tyler, owner of Gallerie Rouge & 
Cherry Creek Framing

“Cherry Creek North has always 
been a magical place for me.”
Nelson Giesecke, owner of Object Design Studio
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“It’s exciting to see these state-of-the-art projects finish,” Underdahl of the BID says. 

“Cherry Creek North has long been known as one of the premier shopping, dining, 

and lifestyle destinations in the country. These new projects are cementing that repu-

tation and attracting new customers with even more retail, restaurants and parking 

options in Cherry Creek North.”  

The increase of commercial space has also enabled beloved staples to expand their 

Cherry Creek North footprint.

Itzhak and Raz Gnat began creating custom jewelry in Cherry Creek North in 1992 

out of their store on 3rd Avenue, Gnat Jewelers. Several years ago, they had plans to 

relocate the store to a new space at 250 Columbine down the street. Instead, they 

kept the original location and opened a second store, Gnat Jewelry Atelier, after real-

izing the high demand for their designs.

“Thirty-six years ago, my father had the vision that Cherry Creek North was the 

right spot for us,” says Raz Gnat. “It’s different from anywhere else in Denver… even 

though we’ve thought of expanding to the mountains or elsewhere, I think Cherry 

Creek is always going to be our hub.”

Doug and Saadia Naiman, owners of Aviano Coffee, can relate to the Gnats. They 

recently announced plans to open a second CCN location with more growth on the 

horizon after receiving a major equity infusion from an investor group led by one of 

Cherry Creek’s most prominent developers.

“We have a very diverse customer base. We have moms, we have kids, and we have 

business people,” says Doug Naiman. “You can come on a Friday and a lot of deals 

are going down. We want to cater to everybody and that’s pretty much how it’s 

worked out. We’re diverse…just like Cherry Creek North.”

With a walk score of 95, the most walkable district in Denver now has even more 

reasons to visit as new retail, restaurants, office and residences begin to open their 

doors. 

“It’s different from anywhere 
else in Denver.”
Raz & Itzhak Gnat, owners of Gnat Jewelers

“We’re diverse...just like 
Cherry Creek North.”
Doug and Saadia Naiman,
 owners of Aviano Coffee

To stay up-to-date with happenings in Cherry Creek North, 
visit CherryCreekNorth.com



SKIN CARE TIPS & TECHNIQUES

Believe it our not, the holidays are right 
around the corner. Through the years 
in the makeup/skincare industry, I have 
found that getting ready for holiday 
soirees is much like an adult version of 
PROM!!!! Let me share with you how 
to make your holiday makeup FOOL 
PROOF!

Holiday Red Lipstick:
The big trend of course is the holiday 
red lipstick. The trick is to pick one that 
makes you look fabulous, all day or all 
night. A great red lipstick is a stone cold 
classic, however be mindful of choosing 
the right one for your skin tone.  Here are 
some tips to help you.

Fair Skin Tone: 
Consider a shade that has an orange tone 
to it. This will instantly brighten your 
complexion. Think garden red tomato, or 
a rich piece of red coral. I am not saying 
you cannot go with a deep red, but please 
stay away from a blue red, as they tend to 
be a bit too harsh, making fair skin look a 
bit dead. Try the color on before buying it 
and snap a selfie to make sure it does not 
look too jarring.

How to keep this look up to date? Apply 
without using a lip liner! If you happen to 
have a few fine lines around your mouth 

after applying the lipstick, use a flesh tone 
lip liner around the lips. Try Well Red 
with a Valentine lip liner, a knockout for 
sure.

Medium skin tone:
Think about a cooler red; this means blue, 
no orange at all. This is the most common 
tone to make your skin tone pop. Try a 
cranberry or crimson tone. Wearing a 
shade that is right for you will TRULY 
make you the belle of any ball! Try Sheer 
Intensity a glossy hydrated sheer lip 
color. Another option is a lip stain called 
Garnet, a wearable red that has a long 
lasting ability.

Dark skin tone:
With a darker skin tone, one often thinks 
they need to go with a much deeper, 
intense color, NOT TRUE.  The reason 
people feel this way is that a darker skin 
person usually has a darker lip. To be 
able to make a sheerer lipstick show, 
try to even out the color of the lip. Try 
smoothing a lip foundation over the lip, 
the same shade as your lip or a shade or 
two lighter.

I especially like a Brick Red tone on a 
darker skin. I love changing up any red 
color by adding a gloss to it. This makes 

it playful. Try a moisturizing matte in 
Escape Artist, long wearing, so you may 
want to add a gloss.

Things to consider when wearing reds: 
Consider the lighting of where you’ll be. 
If outside, pick a sheerer red. For evening, 
go bolder, so your features stand out.

Avoid deep reds if you have thinner lips. 
Deep reds tend to make lips look thinner.

Experiment with more intensity if you 
have stronger coloring. For example, dark 
hair, whiter skin, lighter eyes, a natural 
contrast will give many more options.

Don’t play with too many features. 
When wearing a red lipstick keep the eye 
clean and light.

Don’t toss a red lipstick out that doesn’t 
seem to work! Make it work by topping a 
warm gloss on a cool red; a cool gloss on a 
warmer red.

Make it work. Apply a dab of the same 
red lipstick to your cheeks as a crème 
blush. My mother would always do this 
when wearing a red lip color.

CLASSIC RED LIPS & 
A FRESH GLOWING FACE Let the Holidays Begin!
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by Michael Moore

SKIN CARE TIPS & TECHNIQUES

Prevent bleeding. Apply concealer and 
powder around the border of the mouth, 
or use a no-color lip liner.

How to avoid getting it on your teeth? 
After applying the lip color, put your 
finger in your mouth, purse the lip around 
it, then slowly pull it out to remove the 
excess color.

If red scares you, try using a gloss, a lip 
stain, or a lip liner with a more neutral 
lipstick over the liner.

I truly feel everyone can find that perfect 
red…but remember what works for you 
might not be the same color your friends 
can wear!

Strobing:
Winters in Colorado tend to be drier, 
making the skin lackluster. How do we 
get that amazing red carpet, fresh look?  
Do not think of contouring, think of 
Strobing. This technique is the anti-
contouring. It is all about enhancing your 
features by using only a highlighter and 
natural light. You won’t be caking on tons 
of foundation; this makes it great for all 
seasons. 

Highlighter: 
What is a highlighter? It is usually a 
liquid or a crème shimmer that can be 
used alone on the skin or mixed into a 
foundation or moisturizer. It brings a 
shimmer to the surface of the skin giving 
a more illuminated effect to the face. Try 
Dew Drops: they will come in 4 different 
color tones to be able make sure all skin 
tones will have the prefect highlight.

Freshen the Face:
This is a natural look. Its results are that 
of a hydrated, less make up look. It is 
good for a younger face, but also great for 
someone who has a drier face and a few 
lines on the face. This look will give you 
the illusion that you are drinking your 
green juices and going to the gym or yoga 
class daily. A simple and easy way to get 
this look all over is use an illuminator 
combined with a moisturizer or mixed 

into your foundation; Instant Youthful…. 
we all need that at Holiday time!

Illuminate:
The most important step to strobing is to 
highlight all the right places. It’s all about 
brightening up your face. Think about 
where the light naturally hits you. Apply 
a highlighter on the apples of the cheeks, 
bridge of the nose and the cupids’ bow. I 
also like to apply it on the inner corners 
of the eyes, the brow bone, the chin, as 
well as the center of the forehead, but 
avoid this area if it tends to get oily. If 
you have great skin this will be enough. If 
you need something more, apply a bit of 
foundation over the illuminated areas.

These tips are a simple and easy way to 
get you in the Holiday mood, a classic 
red lip, and youthful fresh face! Enjoy 
the season; make it a beautiful time with 
Mooreforlife!

Enjoy the Season; 
Make it a beautiful time 
with Mooreforlife!

CLASSIC RED LIPS & 
A FRESH GLOWING FACE Let the Holidays Begin!
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